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World globalization establishes new standards for foreign language skills as 
well as for the teachers of foreign languages. Market globalization 
represents one of the main factors that influenced English language to be 
international language. In order to have a successful interaction between 
foreign companies, market and economy felt a need for the knowledge of 
English language. In this way English language became a device, an 
instrument of successful management and the most useful second 
language. There was also the need to improve knowledge of English 
language in every company and business institutions.  Increasing the 
number of English language speakers, we increase the international 
communication in an academic and business level. 
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